DAFTAR PUSTAKA

Cravens, David W. and Piercy, Nigel F. 2000. Strategi Marketing, McGraw-Hill
International Edition, New-York.

Djuwadi, Handy Irawan, Customer Satisfaction. http://www.suaramerdeka.com,

Jakarta.

Burtanto, Darmadi. , Sugiarto dan Sitinjak Tony. 2002. Strategi Menaklukan Pasar
Melalui Riset Ekuitas dan Perilaku Merek. PT. Gramedia Pustaka Utama,
Jakaria,

Kotler, Philip,. Kertajaya, Hermawan,. Den Huan, Hoot,. And Liu, Sandra. 2003.
Rethinking Marketing. Prentice-Hall, Texas.

Kotler, Philip. 2000. Marketing Management: The Millenium Edition, International
Edition, Prentice-Hall International, Inc., New Jersey.

Kotler, Philip. and Kertajaya, Hermawan. 2001. Repositioning ASIA from Bubble to
Sustainable Economy. Penerbit Salemba Empat, Jakarta.

Levin, Richard 1. And Rubin, David S. 1994, Statistics Management. Prentice Hall
International, Inc. Texas. :

McLeod, Raymond. 1997. Management Information System. Prentice-Hall
International, Inc. Texas.

Payne, Adrian. 2001. The essence of Services Marketing. ANDI Yogyakarta. 2001.

Rangkuti, Freddy. 2002. Measuring Customer Satisfaction. Penerbit PT. Gramedia
Pustaka Utama, Jakarta.

Rangkuti, Freddy. 2002.The Power of Brand. Penerbit PT. Gramedia Pustaka Utama,
jakarta.

Santoso, Singgih dan Tjiptono, Fandy, 2001. Riset Pemasaran. PT. Elex Media
Komputindo, Jakarta.



Simamora, Bilson 2001, ReMarketing for Business Recovery. PT. Gramedia Pustaka
Utama, Jakarta.

Supranto, J. 2001, Pengukuran Tingkat Kepuasan Pelanggan: Untuk Menatkkan
Pangsa Pasar. Penerbit Rineka Cipta, Jakarta.

Supranto, J. 2002. Metode Riset: Aplikasinya Dalam Pemasaran. Penerbit Rineka
Cipta, Jakarta.

Umar, Husein. 2002. Riset Pemasaran & Perilaku Konsumen, PT. Giramedia Pustaka

Utama, Jakarta.

84



